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摘  要 
 
















二是中国移动如何开发推广自有的 SNS 产品。 
 






























Base on the analysis on the theory and the application of viral marketing, 
especially the application of viral marketing in the promotion of SNS websites, I 
would like to talk about the application of viral marketing in mobile communication 
industry, for example, China Mobile. In 3G times, China  Mobile has both 
advantages and disadvantages, and faces both difficulties and opportunities. So China 
Mobile has the same needs with SNS websites, such as economic but rapid promotion 
of many kinds of products, maintain the huge amount of storage customers. China 
Mobile should draw on the experience of Marketing Strategy of SNS Websites, 
change the old marketing mode, find the new way to promote products. 
This paper has, first of all，introduced the development of the viral marketing 
theory and analyzed the important features of the viral marketing, for example, fake 
information, rapid propagation, acception with high confidence, and so on. Secondly, 
it analyzed the importance of the viral marketing in the developing of SNS websites, 
represented by “kaixin”. Thirdly, with the analysis of SWOT of CMCC, it pointed out 
the main problems the CMCC had faced now. Finally, it suggested two ways to use 
the viral marketing in the CMCC marketing strategy. 
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第一章  绪论 
第一节  研究背景和意义 






































论病毒式营营在移动通信领域的应用——浅析中国移动借鉴 SNS 社交网站的营营策略 
 2
第二节  研究内容和思路 
本文分为五个章节，第一章为绪论，简要介绍了这个课题的研究背景和意
义，并归纳了研究思路。第二章介绍了病毒式营营的理论起源和基本概念，主要
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